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Did you know that over ten million people 
visit Gumtree a month?*

To put that in perspective, that’s enough to fill Wembley Stadium 111 times over.

Whether they are job seekers, new parents, car buyers, students, landlords, 
business professionals, or one of our many other audiences, these people have 
one thing in common. They are all looking for something, whether it’s a job, 
a new home, a car, a business service, or an item to buy or sell.

So if you’re a business looking to connect with either a local or a national 
audience, it makes sense to be seen on Gumtree. And that’s where display 
advertising comes in. It helps your business to stand out from the crowd and 
uses targeting techniques to connect you with new audiences outside of your 
classified listings.

02Source: *Comscore Media Metrix. Average unique monthly audience in Q1 2020.



In this guide, we would like to walk you through 
display advertising with Gumtree.

We hope that you will find it useful for your business, and that it might 
inspire you to get in touch.

We have a dedicated and experienced team ready to help you plan a display 
advertising campaign and answer any questions you may have.

For more information:
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Email
your account manager.

Visit
gumtreeforbusiness.co.uk

Call
0203 966 2708

https://www.gumtreeforbusiness.co.uk
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What is display advertising on Gumtree?

At Gumtree, we use display advertising to 
help companies target the people who are 
most likely to buy their products and services.

We do this by combining data and insights 
based on over 10 million users a month* with 
some sophisticated targeting techniques 
that allow us to identify specific audience 
groups, but at a scale that still makes 
advertising cost-effective and worthwhile.

Our display ads appear in high-impact 
areas on our website and app, and are 
optimised for people accessing on mobile 
devices, which is 83% of our audience.**

Similar to how traditional print advertising 
works, display ads can inform, engage, 
notify, increase awareness and generate 
traffic to a company’s website by 
encouraging people to click on them.

Display advertising can either be used 
alone or as a way to boost listing 
campaigns by giving that extra on-page 
visibility and special targeting treatment.

05Sources: *Comscore Media Metrix. Average unique monthly audience in Q1 2020. **Comscore Media Matrix. April 2020.



When should you consider using display advertising? 

Display advertising on Gumtree can help your business in several different ways, including:

06

Awareness 
Introduce your product, app 
or service to a new audience.

Store traffic 
Drive nearby customers to 
your bricks-and-mortar 
outlet/dealership/shop.

Consideration 
Influence customers towards 
purchasing your product or 
service.

Driving web traffic 
To your website homepage or 
a specific page.

Lead generation 
Get new prospects into your 
sales funnel.

Engagement 
Increase attendance at an event, 
encourage people to get involved 
with your marketing activity or 
get people to read your reviews.

Conversion 
Turn your clicks into; sales, leads, 
app downloads, test drives and 
new subscribers to mailing lists.

Promotional offers 
Support business at critical 
times with seasonal offers and 
discounts.



Extensive reach 
Display advertising on Gumtree reaches 
a large audience, helping businesses to 
make their brand known to as many people 
as possible, at an affordable price. 
 

 
 
Relevant audience 
By using our data and audience groups, 
we ensure that advertising reaches the 
right people, therefore avoiding wastage.

 

Reach customers in-market 
Unlike when you read a magazine or watch 
a TV show for entertainment, people come 
to Gumtree with a specific need in mind. As 
a result, our advertisers can connect with 
‘ready to buy’ customers at the optimal time. 
 

 
Creative impact 
By using assets like images and animation, 
display ads stand out on a webpage, helping 
businesses to get noticed. 

More listings visibility 
Many of Gumtree’s ad formats stay in place 
when a user scrolls down the page. Our 
native formats also allow advertising to be 
integrated within the user experience. 
 
 
 
 
 
Flexible 
Display advertising with Gumtree allows 
you to test out different creative routes and 
targeting strategies.

How can it benefit your business? 
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Find your ideal audience on Gumtree...

Because of the size and scale of our 
website and audience, we have access 
to over one hundred different audience 
groups, including new mums, home buyers, 
home movers, business professionals, 
and students, to name just a few.

We can also add further insights and 
understanding to these audience groups 
to make them even more relevant for our 
advertisers.

Watch this short video to find out more: 
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https://youtu.be/Vn8osP2Y4F0


...and connect with them at the perfect time. 

We also know that many of our users are going through some significant life event changes, and as a result, 
have a more pressing need for certain goods and services.

Life events: Last 12 months*

Life events: Next 12 months*
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33% more likely
to have got married.

26% more likely 
to have graduated 
from university.

26% more likely
to have had their 
first child. 

20% more likely 
to be a primary 
school parent.

34% more likely
to be expecting the birth 
of their first child.

32% more likely 
to be expecting to move out 
of the parental home.

24% more likely
to be expecting to buy 
their first home

*Life events measured and anticipated over the last and the next 12 months, respectively. TGI 2019. Compared to the UK average.



Here are just a few of our most popular 
audiences with advertisers.
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Demographic
• Females 
• Males 
• Parents 
• Starting a family 
• New mums 
• Students 
• ABC1s and high net worth 
• Empty nesters 
• SMEs
 

Property 
and motors 
• Landlords 
• Home owners 
• Home movers 
• Home improvers 
• Mortgage intenders 
• Tradespeople 
• Car intenders

Lifestyle 
• TV lovers 
• Outdoor enthusiasts 
• Health and fitness 
• Pet owners 
• Going on holiday
• Getting married
• Starting a business
• Entertainment 
• Seasonal audiences

Technology 
• Mobile phone intenders 
• Tech enthusiasts 
• Gamers



Targeting techniques to 
maximise your success.
There are a number of ways in which we can target your advertising 
so that it reaches the perfect audience at the right time.
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By user behaviour 
Connect with users based on 
their particular browsing and 
shopping behaviour.

By location 
Advertise in the cities and 
communities where you want to 
do business. Gumtree can identify 
and target 4,000 UK cities 
and towns.

By category
Place your advertising in the most 
relevant places on Gumtree. We 
have a wide selection of categories 
and sectors to choose from.
 

By keyword 
Target your advertising to users 
searching for terms relevant to 
your business - for example, your 
product name or perhaps a 
competitor product.

Searcher 
Made a minimum of three 
views in relevant categories.

Enthusiast 
Viewed a minimum of three 
pages within three different 
relevant categories.

Intender
Replied/sold in the wider 
category and viewed a minimum 
of three relevant pages.

Seller/Lister 
Listed an item in a relevant 
category.

By segmentation Target users according to their level of interest and activity displayed.
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Different ad formats 
and technical information.

We offer a wide range of different display 
advertising placements where you can choose 
to run your ads. You can access a downloadable 
document here showing all the different sizes 
and technical specifications.

Read on for some of our most popular formats.

https://www.gumtreeforbusiness.co.uk/wp-content/uploads/sites/2/Gumtree-Ad-Specs-_Feb_2018.pdf


MPU 
The MPU (Mid-page Unit) is a 
banner ad that is 300 pixels 
wide and 250 pixels high. Its 
compact size makes it easy to 
use. It’s square format can 
make it easier to use different 
images that fill the space well.

DMPU 
A DMPU, short for Double 
Mid-page Unit, measures 300 
pixels wide and 600 pixels high. 
These units appear along the 
left or right side of Gumtree’s 
webpages. The benefit of the 
DMPU banner ad comes down 
to its size. Doubling the length 
of the MPU allows for a larger 
space for imagery and copy.

Skyscraper 
A skyscraper is a vertical 
banner of either 160 x 600 
pixels or 120 x 600 pixels. 
This format works well when 
you take full advantage of the 
vertical shape to communicate, 
revealing the message as the 
user scrolls.

Leaderboard 
The leaderboard is one of the 
best performing standard web 
banners you can choose. 
It appears at the top of the 
page in a premium position.
Leaderboard dimensions are 
728 pixels wide and 90 pixels 
high.
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YOUR AD

Some of our most popular ad formats.

YOUR AD YOUR 
AD

YOUR AD



Infeed leaderboard 
These are leaderboard sized 
ads which appear seamlessly in 
between listings and appear as 
part of the user experience on 
Gumtree.

Native 
Native ads have become one 
of the most popular format 
choices on Gumtree. Unlike 
banner ads, these units sit 
inside the listings blending in 
with their surroundings and are 
part of the user experience.

Floating mobile banner
A full-width ad that appears at 
the bottom of a mobile device’s 
screen and remains on the 
screen until the user chooses 
to tap the close button.

14

Some of our most popular ad formats.

YOUR AD YOUR AD

YOUR AD



Top tips for creating your adverts. 

Here we share our top ten banner ad design tips to help you get more clicks. Alternatively, 
if you would like us to look after your design for you, we are pleased to be able to offer a 
creative service, please contact your account manager for more information.
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1. Choose the most effective 
 banner size for what you want to 
 communicate. 
 The most common standard banner 
 sizes are MPUs, Leaderboards and 
 Skyscrapers. Native ads integrated 
 into the user experience are also 
 very popular at the moment.

2. Maintain the correct hierarchy 
 in your banner design. 
 Banner ads are designed to 
 increase brand awareness and 
 drive traffic to your website. They 
 have three basic components:

 Your company logo – make sure 
 it’s visually dominant, but not as 
 dominant as the value proposition 
 or the call to action.

 The value proposition – succinctly 
 sums up the service/product you 
 provide. It should take up the most 
 space and be the first thing that 
 people see. Help it to stand out with 
 messages like ‘High quality’ or 
 ‘Limited time offer.’

 The call to action – or CTA is the 
 text or button that invites users 
 to click. Action phrases like 

 ‘Learn more’ or ‘Get started’ or 
 ‘Watch now’ work well. This should 
 be a clear focal point of the ad, and 
 should be in a contrasting colour.

3. Keep it simple. 
 Keep the contents and the visuals 
 simple. Viewers are probably only 
 going to glance at your web banner 
 ad for a second.
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4. Make your text instantly 
 recognisable. 
 Make your headline and body copy 
 different sizes. All copy should be 
 four lines or less. Don’t use cursive/ 
 script fonts, extremely thick font 
 weight, all uppercase copy or font 
 sizes smaller than 10 pt (unless it’s a 
 disclaimer or copyright notice).

5. Use animation carefully. 
 Animated web banner ads usually 
 out-perform static banner ads, and 
 can be very effective in website 
 banner design, but don’t let them 
 distract from the messsage of your ad.

6. Be consistent with your brand. 
 Your banner ad will link to your 
 website or a landing page that 
 includes your offer or more 

 information. Make sure the ad 
 matches your branding and the 
 website/landing page, so potential 
 customers don’t get confused.

7. Use imagery well. 
 Choose relevant graphics and 
 photos that enhance your message 
 and are directly related to your 
 product. Find a high quality photo 
 library that offers stock photos for 
 a reasonable price. Remember too, 
 it’s not always necessary to use 
 images in your banner ads. 
 Powerful copy and nice typography 
 can create equally effective results.

8. Instill a sense of urgency. 
 Bring a sense of visual urgency to 
 the text by using contrasting, bold 
 colours. Banner ads are not always 

 meant to be subtle. That said, never 
 ever commit the cardinal sin of 
 using capitals, it can come across 
 as shouting.

9. Keep your file sizes small. 
 The smaller the better – ideally 
 under 150 kb. Your ad needs to load 
 fast on a page before viewers scroll 
 down and miss it.

10. Use the correct file formats. 
 JPG, PNG, GIF or HTML5 files. 
 Your designer will typically work in 
 Adobe Illustrator or Photoshop to 
 deliver JPG, PNG or GIF files, 
 or in Google Web Designer or 
 Adobe Animate for HTML5 files.

Top tips for creating your adverts.



Evaluating advertising performance. 

While advertising is not an exact science, there are some tools 
and metrics that can help you evaluate your campaign’s performance.
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1. When you run a display 
 advertising campaign with 
 Gumtree, we will need you to 
 allocate a UTM tracking 
 code* that is unique to your 
 campaign. 
 Please note that this needs to 
 be a different code from the 
 one used to track response 
 from any listings posted on 
 Gumtree.

 
 
 
 
 
 

2. Try and be very specific and 
 upfront with your account 
 manager about your 
 advertising goals. 
 For example, to increase sales 
 of a new product or service, or 
 to generate sales leads during 
 a particular period. You can 
 then monitor aspects like sales, 
 new customers, requests for 
 information, phone enquiries, 
 and website traffic.

 
 
 
 
 

3. Compare business uptake 
 before, during, and after an 
 ad campaign. 
 However, keep in mind that 
 advertising often has a 
 cumulative or delayed effect, 
 so ad-driven sales may not 
 materialise immediately.

 
 
 
 
 
 
 
 
 

4. Consider adding an incentive 
 for customers to tell you that 
 they are responding to an ad. 
 For example, ‘Mention this ad 
 when you call and we’ll give 
 you an introductory 10% off 
 the price of your first booking’.

 

*UTM codes are snippets of text added to 
the end of a URL to help you track where 
your website traffic is coming from. You can 
customise this text with the name of the 
website and page where your URL is linked 
to, allowing you to attribute the success to 
specific advertising campaigns or pieces 
of content.



Evaluating advertising performance.
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5. Ideally, use dedicated phone 
 lines to track phone orders. 
 A dedicated phone line is a 
 relatively small investment to 
 make. Not only will it help you 
 gauge your advertising 
 results, but it will also help 
 you to optimise your campaign 
 and new business handling, 
 by suitably welcoming callers 
 and having all the answers at 
 the ready.

6. Compare traffic and activity 
 on your website, both pre and 
 post advertising. 
 Your web host logs the hits on 
 your site and should be able to 
 provide you with daily, weekly, 
 or monthly reports. If you 
 maintain your own web server, 
 invest in software that 
 generates easy-to-read 
 traffic reports. There are 
 plenty of great and free web 
 analytic reporting tools on the 
 market; some of the most 
 popular currently are Google 
 Analytics, Bitly, Piwik, and 
 Open Web Analytics.

7. Remember that the old 
 metric of click-through rates 
 (the number of viewers who 
 click your banner ads) doesn’t 
 give you the full picture. 
 The numbers you want to know 
 are how long people are 
 spending on your site and how 
 many pages they are viewing 
 per visit. That way, you will see 
 whether you have genuinely 
 engaged your visitors.

8. If possible and budget allows 
 build in tests and based on 
 results, make changes 
 accordingly. 
 Play with the headline, the 
 call-to-action, the colours, the 
 copy, and even the size of 
 your banner.



How to get in touch. 

We hope you have found this guide useful 
and informative. If you have any questions 
or would like assistance in planning a display 
advertising campaign on Gumtree, please 
get in touch with your dedicated account manager.

Alternatively, you can reach us on 0203 966 2708

If you require assistance with creating and 
producing banner ads, we are pleased to be able 
to offer a creative service. Please contact your 
account manager for more information.
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